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1. Sharing the risk

2. Transporting the goods

3. Financing the operations

4. Selling (communication of ideas about the goods)

5. Assembling, assorting and reshipping
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Assumption of risks

Communication

Conforming to licensing regulations

Conforming to municipal regulations

Credit

Employing professional services

Evaluating market news and market information

Financing and relations with banks

Insurance |

Packing

Personnel management

Pricing of goods

Providing capital

Reducing costs to consumers

Standardization and grading

Taking part in public life
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Trade-marks

Transformation

Transportation

Traveling
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I. Providing Location, Building, and Equipment
. Cooperation with Government
. Legal Action
IV. Administration of Personnel
V. Communication
VI. Traveling
V. Participation in Community Affairs
Wl. Supplies
IX. Disposal of Waste
X . Accounting and Statistical Control
X I. Credits and Collections
X II. Administration of Cash
X . Merchandising and Buying
X N. Publicity
X V. Selling

X VI. General Management and Strategy”
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5. Purely Pragmatic (JZ#189)

6. The Historical (J%MEJJ(Z))
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Accounts & records
Arrangement & rearrangement of goods
Assumption of risks
Building a marketing organization
Buying merchandise and supplies

Cash, disbursing of
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Cash, receiving of

Collections

Communication

Conforming to laws, statutes, ordinances, & regulations of government |
Credit mamagement

Determination of terms of sale

Delivery

Display of goods

Financing and Financial Management

Forecasting market trends

General Management

Layout of store or plant

Legal devices, use of

Losses from bad debts

Marketing strategy

Measuring, weighing, counting, and checking goods sold
Meeting Competition

Merchandise control

Packing and packaging

Paying employees and sales people

Paying for goods bought

Paying interest on borrowed capital

Pricing of goods

Processing, conditioning, altering, transforming, and other manufacture

Providing & maintenance of building
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Providing & maintenance of equipment

Providing capital for use in the business

Providing protection

Receiving & assembly of merchandise

Returns, allowances, adjustments, exchanges

Sales counsel to customers

Sales research & market analysis

Selection & development of channels of distribution

Selection & placing of employees

Sharing costs of government by paying taxes

Solicitation of customers

Standardization, inspection, & grading

Storage

Training employees

Transfer of ownership of goods sold

Transportation of goods

Traveling

Waste disposalm
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