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Consumers' Willingness to Purchase and Use Traditional Crafts and Awareness of Issues
— From a Consumer Awareness Survey on Traditional Crafts in Fukuoka and Saga —
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Summary

In order to promote the revitalization of the
traditional craft industry, various efforts are being
made to secure sales through clarification of
target customers, product development, sales,
communication, etc. in each production area. In this
study, the author conducted an internet survey on
1,000 consumers nationwide, and responses were
obtained regarding the awareness, interests, and
awareness of purchasing and using nine traditional

crafts from Fukuoka and Saga prefectures.

As a result, the author found that consumers'
awareness and interests differed in each of the nine
items. This suggests how to appeal each traditional

craft to consumers in the future.
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