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Summary

Currently, the opportunities for consumers to
watch videos through various video media are
increasing, and this is not unrelated to the field
of traditional crafts. In this study, the author
conducted an online survey of 500 consumers

nationwide, and obtained responses about 21

nationally designated traditional crafts in the
seven prefectures of Kyushu, including their level
of awareness and interest, purchase experience,
preferences for the design of traditional crafts,
awareness of videos dealing with traditional crafts,
and actual viewing conditions.

As a result of the statistical analysis, the author
found the relationships between consumers'
gender, design preferences, and awareness and
interest in each item, and positive attitudes toward
videos dealing with traditional crafts. In particular,
for all 21 items, the number of respondents who
answered "l am interested" was higher among
those who "think that videos are more likely to
purchase than text and images." It is important to
grasp whether consumers who are aware of and
interested in each item are more likely to watch
videos dealing with traditional crafts and make

purchases.
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